BRIEF FOR THE COMMERCIAL FILM COMPETITION
“Krakow. This Is Where | Want to Live”

1. Brand Information (Krakow)

Brand:

Krakéw — the historic capital of Poland, a capital of culture, a university city, a UNESCO City of
Literature, and a city of creativity.

Key distinguishing features:

e Historic Old Town (UNESCO World Heritage Site)

e Wesota (creative district, innovation district, cultural quarter)
e Artistic atmosphere (Kazimierz, Podgdrze)

e Industrial tourism (Nowa Huta)

e Rich cultural offering (including festivals)

e Prestigious universities

e Modern business and technology hub

Keywords:

e entrepreneurship

e career development

o future skills

e city of opportunities

e collaboration between science and business

2. Campaign Objective

Main objective:

To present Krakdw as a city of the future — a strong academic, technological, creative, and
business center where knowledge, talent, innovation, and entrepreneurship translate into a
real improvement in quality of life.

Additional objectives:



Increase awareness of Krakow’s history and cultural heritage
Raise awareness of less well-known districts of Krakow (e.g., Podgdrze, Nowa Huta)
Promote Krakdw as an open, inclusive, responsible, and socially conscious city

3. Target Audience

Primary audience:

People from Poland and abroad who are considering Krakdéw as a place to:

e study

e begin a professional career

e gain experience

e work in modern industries

e develop their own projects

e establish businesses and professional partnerships
e build skills and competencies

e work in aninnovative environment

Additional audiences:
Domestic and international tourists seeking:

® unique experiences

e an attractive cultural offer

e rich history and heritage

e Residents seeking:

e acontemporary narrative about their city
e new urban identities and perspectives

4. Film Duration
The film created based on the selected screenplay should have a duration of approximately:

60 seconds



